
KEYBOARDS  | Stage-right

• (2) Keyboards - (2) lines total (L+R) has own Radial Dual DI in rack

• Has own vocal mic and stand

BASS GUITAR | Stage center-right

• (1) Line to bass amp

• Needs vocal mic and stand

DRUMS | Stage center-back

Small Kit Large  Kit
• (1) kick drum • (1) or (2) kick drums
• (1) rack tom, (2) floor toms • (3) rack toms, (2) floor toms, (1) gong drum
• (1) snare • (1)  main snare, (1) side snare
• (1) hi-hat • (1) hi-hat
• Cymbals mic’d as needed for venue • Cymbals mic’d as needed for venue

• We will specify the kit prior to the engagement

• Has own headset mic

GUITAR | Stage-left

• Line 6 Helix LT - (1) XLR to Helix output, direct to FOH

• Needs vocal mic and stand

LEAD VOCALS | Stage-center

• Has own wireless mic and stand

MONITORS

• (4) House IEM  feeds for Keys, Bass, Guitar, Drum IEM systems

 ¬ Lead Vox does not take IEM feed from House (picks up ambient from floor wedge)

 ¬ Keys, Bass, Drums, and Guitar take House feed to their respective IEM rack units at their stage position

• Floor wedges may be desired by some band members, depending on the circumstances. We will advise prior 
to the engagement, or otherwise make arrangements with the production staff.
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STAGE/SOUND REQUIREMENTS
Please contact David Curtis at davecurtis62@gmail.com with any technical/production questions.



WEBSITE

www.escaperocks.com

SOCIAL MEDIA

• Facebook:  www.facebook.com/EscapeDFW.  Use @EscapeDFW when tagging.

• Instagram:  escape.rocks

BAND NAME AND LOGO USAGE

• Web or print promotion and social media posts should use  the full name of the band: 
ESCAPE - The Essential Journey Experience

• When space is limited, ESCAPE may be used without the tagline.

• Name of the band should be ALL CAPS. Tagline (The Essential Journey Experience) should be Initial Caps.

• Logo files and promotional photos may be downloaded at www.escaperocks.com/media.html.  
Contact Joel Honea at jhonea@mac.com if additional graphics are needed. Please do not use random logos 
or images from the web or social media.
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MEDIA/SOCIAL MEDIA INFO


